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Click on the chart to view the underlying data.
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Snapshot for Facebook Inc (FB )
Open: 21.7800 Day's Range: 20.3625 - 21.9800

Previous Close: 22.8600 52wk Range: 17.5500 - 45.0000

Stock Chart for FB »
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.............................................................

M 22.0000
W 21.0000
AWM ‘\/. 20.7400

9/24 10am f1iam 12pm 1pm 2pm 3pm 4pmE
Interactive FB Chart » ««« Previous Close




Facebook

N 2012 9 24 20.74 9.1%
7 27 5 Facebook
A5Y 1PO 38

« 9 25 Facebook
Facebook
15 9

FB



_ 2012 9 11 TechCrunch Disrupt

FB 7. 7%

.- 20.61 FB 28
0 Emarketer
55%



% of Time Spent in Media vs. % of Advertising Spending, USA 2012

% of Total Media Consumption Time
or Advertising Spending

KPCB

Print Radio

"Time Spent B Ad Spend

el E—

Internet Mobile

Note: “Intemnel advertsing reached $378 in USA in 2012 par IAB, Mobde advenisng reached S4B per eMarkater. Print inciudes newspaper

angd maganne

$208 opportunity calculated assuming Intemel and Mobde ad spend share aqual their respactive time spent share, Source

Time spent and ad spend share data based on eMarketer (adjusted 10 exciude outdoors / classfed media spend), 1212 5
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Mobile Traffic as % of Global Internet Traffic =
Growing 1.5x per Year & Likely to Maintain Trajectory or Accelerate

Global Mobile Traffic as % of Total Internet Traffic, 12/08 - 5/13
(with Trendline Projection to 5/15E)
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KI cB Source: StatCounter Global Stats, 5/13. Note that PC-based intemet data bolstered by sireaming 32



Smartphone Subscriber Growth = Remains Rapid
1.5B Subscribers, 31% Growth, 21% Penetration in 2013E

2013E Smartphone Smartphone 2013E Smartphone Smartphone
Smartphone  as % of Sub Y/Y Smartphone  as % of Sub Y/iY

Rank Country Subs (MM) Total Subs Growth Rank Country Subs (MM) Total Subs Growth

1 China 354 29% 31% 16 Spain 20 33% 14%

2 USA 219 58 28 17 Philippines 19 18 34

3 Japan* 94 76 15 18 Canada 19 63 21

4 Brazil 70 23 28 19 Thailand 18 21 30

5 India 67 6 52 20 Turkey 17 24 30

6 UK 43 53 22 21  Argentina 15 25 37

7 Korea 38 67 18 22 Malaysia 15 35 19

8 Indonesia 36 1 34 23 South Africa 14 20 26

9 France 33 46 27 24 Netherlands 12 58 27

10 Germany 32 29 29 25 Taiwan 12 37 60

11 Russia 30 12 38 26 Poland 1" 20 25

12 Mexico 21 19 43 27 Iran 10 10 40

13 SaudiArabia 21 38 36 28 Egypt 10 10

14 ltaly 21 23 25 29 Sweden 9 60 16

15 Australia 20 60 27 30 Hong Kong 8 59 1

I 2013E Global Smartphone Stats:  Subscribers = 1,492MM Penetration = 21% Growth = 31%

KPCB Note. *Japan data per Morgan Stanley Research estimatle. Source. Informa. 40



Facebook — Mobile Growth Helping Drive Users but Containing
ARPU thus Constraining Revenue Growth

Ad Revenue (SMM) $637 $776 $798 $943 $872
Y/Y Growth 87% 83% 77% 44% 37%

Mobile Active Users (MAUs) (MM) 288 325 376 432 488
Y?Y Growth 123% 110% 92% 76% 69%
% of Total MAUs 42% 44% 47% 51% 54%

Annualized Ad ARPU ($) $3.96 $4.37 $4.15 $4.59 $4.00
Y/’Y Growth 15% 18% 19% 1% 1%
QQ Growth (13%) 11% (5%) 11% (13%)

KPCB Sovce Facedaok $1. 22
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Photos = 500MM+ Uploaded & Shared Per Day,
Growth Accelerating, on Trend to Rise 2x Y/Y...

Daily Number of Photos Uploaded & Shared on Select Platforms, 2005-2013YTD
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smartphone-drone connection
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FAST, FREE CHARGING FOR LONG DISTANCE TRAVEL
LEARN MORE »
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* Mary Meeker: The next cycle of technology will enco
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Called MagicBands, the high-tech bracelets are desig
ned to be an all-in-one device that connects park vi
sitors to every-thing.

Users can also associate a credit card to the MagicB
and,

so you can purchase meals and other merchandise.

But Disney said the band doesn ™ t store any persona
|

information. Rather, 1t contains a code that secure
ly links
to an encrypted database that stores all the data.
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huyong@pku.edu.cn
Blog(Chinese): huyong.blog.sohu.com
Blog(English): yong.hu
Twitter: twitter.com/huyong
Facebook: facebook.com/jiangzhiyong
weibo.com/huyong



